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Perakende sektorii diinyanin tamaminda olagan iistii hizli bir degisim ve gelisim
gostermektedir. 1980°lerden itibaren Tiirkiye deki durum incelendiginde
perakendecilik sektorii hizli ve etkin bir degisim ile ilerlemeye ge¢mistir. Perakende
sektorii hizla biiyiiyen, degisen ekonomik etki yaratan dinamik organizmadir. Bu
doniisiim, demografik, ekonomik, kiiltiirel, sosyal, beseri ve cografi olgunlugu
degistirmekte buna istinaden tiim bu dinamiklerden beslenmekte ve etkilenmektedir.
Perakendecilik sektoriiniin ~ giinimiizde beklenilenden 6te ani  yiikselmeler
gozlemlenmistir. Biiyiime siirekli ve pozitif yonde seyretmektedir. Perakende
sektoriinlin biiyiimesinde birden fazla etken vardir. Etkili olan faktorlerin basina
miisterilerin ihtiya¢c ve istek egilimlerindeki doniisiimler, miisterilerin ihtiyaglari,

tikketicilerin vakit kaybetmeden alis veris yapmalari olarak anlatilabilir.

Sunulan bu tez, perakende ticaretin tarihi seyrini izlerken gegirmis oldugu evreleri
anlatilacaktir. Yillar oncesinin takas sisteminden, su an marketlere ve magazalara
ugramadan ve paraya dokunmadan nasil aligveris yapilmakta belirtilecektir.
Calismada deginilecek ana diislince; gecmisten giinlimiize perakende ticaretin
gecirdigi evrelere bakarak, gelecekte Tiirkiye’de ve diinyada perakende sektdriiniin

nasil bir isleve sahip olacag belirtilecektir.

Anahtar kelime: Perakende, Organize Perakende, Tiiketici, Memnuniyet
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The retail sector is experiencing a rapid change and development throughout the
world. When examining the situation in the retail sector since the 1980s Turkey has
undergone rapid and efficient progress with the change. The retail sector is a
dynamic organism that is rapidly growing and has a changing economic impact. This
transformation is changing the demographic, economic, cultural, social, human and
geographical maturity. The retail sector has seen sudden increases beyond expected
today. Growth is steady and positive. There are several factors in the growth of the
retail sector. The transformation of the customers' needs and wishes towards the
factors that are effective can be explained as the needs of the customers and the
consumers without any delay.

This thesis will explain the phases of retail trade. From the clearing system of the
years ago, it will be stated how to shop without touching the markets and stores and
touching the money. The main idea to be mentioned in the study; Looking at the past
and present of the phases retail trade, how to have a function in the future in Turkey
and in the world of the retail sector will be indicated.
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